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Key Information 
1.1 Welcome to the Course 

We would like to welcome you to the Bachelor in Sport Management course. 
This course has been designed by staff within the area with the aim of 
providing you with a wide range of interesting, exciting and challenging 
opportunities to develop both your creative talents and intellectual abilities 
over the course of the next years.    

During your time at MIUC, our aim is to help you develop your skills and 
knowledge, and gain new experiences. You will explore and develop links 
across a broad range of sport management fields, including its applications in 
the professional spheres. You will gain knowledge and understanding of 
fundamental and complex processes that take place in, and shape the field of 
sport management. You will apply foundational skills and insights into practice. 

Not only do we hope you have an enjoyable learning experience, but that you 
mature as a person. You will have the support of a personal tutor and you will 
be given every opportunity to flourish. In return, you’ll know that you have 
spent these years as productively as you might, developing yourself as an 
individual, but also as someone who has something to offer potential 
employers.   

We wish you the best in your studies and for the future.   

 

1.2 Overview of the Course 

 
Sport is becoming more important in modern society each year, both from a 
cultural, sociological and economic perspective. The BA in Sport Management 
at MIUC develops students' awareness and knowledge of a range of business 
disciplines that directly impact the success of sporting competitions, 
organisations, teams, individuals and facilities. Sports management, as a 
practice will be considered in the context of government, non-profit, and 
professional organisations within the sports industry. The course prepares 
students for a career in a range of sport-related fields, and focuses on the 
application of knowledge of management, marketing, economic, financial and 
legal principles in a sporting context. Students will also consider some of the 
unique aspects of the sports industry that makes sport management such a 
challenging and rewarding career. 

Section 

1 
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As a student on the course, you will be encouraged to take an active approach 
to your learning, informing and shaping the direction of your learning journey 
and future career direction. 
 
This handbook contains information based on a Course Specification formally 
approved by MIUC. The relevant sections of the specification, for example, the 
course’s aims, module content, learning outcomes, teaching and learning 
methods, assessment requirements, are incorporated into the handbook.  
 

1.3 Sources of Help andSupport 
 
Administrative contact:  
Jelena Krajacic 
E-mail: jelena.krajacic@miuc.org 
Telephone: +34 952 860 000 
 
Sport Management Course Team 
Jenisej Krnjaic 
 

Sport Science; Psychology of Sport; Introduction to 
Sport Management; Sports Event Management 

Murilo Branco 
 

Sports Marketing; Introduction to Data Analysis and 
Exploration; International Business Strategy 

Ming-Jin Jiang, PhD Fundamentals of Business; Consumer Behavior, 
Managerial Economics 

Beata Fröhlich, PhD Law and Society; Sport Law  
Christophe de Landtsheer Economics Foundation; Essentials of Business 

Environments 
Eugenio Clavijo Sports Analytics, Information System and 

Institutions; Artificial 
 Intelligence: Predicting Modelling in Business 

Eva Berkovic Organizational Behaviour 
Karyn Suarez Public Opinion and Persuasion  
Christian Olsen Introduction to Data Visualization 
Angelika Bergmann Managing International Teams 
 
 
A list of staff phone numbers can be obtained from the University Office (Tel: +34 
952 860 000. E-mail: info@miuc.org). 
 
There are many pressures on students today and we are very aware of the 
implication of this. Should you have any doubts, concerns or difficulties, please 
speak to us before taking any unexpected action – we are here to help and 
support you whatever you decide to do. Take the time to read this handbook and 
keep it safe for future reference – among other things, it contains important 
‘survival’ information.  

about:blank
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Personal Tutor System 

You will be allocated a personal tutor, who will normally be one of your course 
tutors. 

If you have any problems on the program, please consult your lecturers, whom 
you will find friendly and approachable. A problem in understanding a particular 
topic can be discussed with the relevant subject lecturer. A problem of a more 
general nature (e.g. a serious illness or emotional problem that prevents you from 
attending for more than a week) can be talked over with your personal tutor. Your 
personal tutor may then refer you to your course team. 

As well as giving guidance on study and references in support of applications for 
employment or further study, your personal tutorwill be able to point you to a range 
of support services including student mentors, careers, welfare, accommodation, 
study skills, counseling and chaplaincy.  

  
MIUC NEOlms 
As soon as you are enrolled at MIUC you will have access to a MIUC lms account. 
Usingitallows youto: 

• Access details of all the modules you are studying 

• Contact tutors, administrative staff, and other students 

• Electronically submit your work for assessment 

• Start a blog or join a discussion group 

• See the latest news relating to your programme of study 

• Obtain your marks for work submitted 

 The course tutors will ensure that all the information on MIUC NEOlms is kept up-
to-date, so it is the first place to look if you need to know anything about the 
programme or the modules you are taking. 

 

1.4 Facts and Figures 
 

Teaching and Learning Data     

Percentage of students’ study time:  Level 4 Level 5 Level 6 

Scheduled teaching & learning time  60 40 40 
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Guided independent study time  40 60 60 

Time on placement   Self-
directed 

Self-
directed 

Self-
directed 

     

Assessment     

Percentage of final marks assessed 
by: 

 Level 4 Level 5 Level 6 

Examination  57% 25% 10% 

Coursework  43% 75% 83% 

Practical  0% 0% 7% 
 
NB: These numbers should be regarded as estimates only.  Figures are based on 
an anticipated pattern of module choices during students’ time on the course, and 
may be subject to changes which are outside the control of the course team. 
 
 

1.5 Your Responsibilities 
 
Keeping Communication Current 
The course team and other MIUC departments will always contact students via 
your student email address. Please ensure that you check your MIUC email 
account regularly. 
 
Ensuring Your Information is Up-to-Date 
When you enrol inthis course, your details will be registered for the appropriate 
award. It is therefore essential that you check carefully both your personal 
details and the title of your course when you enrol.  
 
You must keep MIUC informed of any changes in your personal circumstances 
during your period of study. It is very important that you ensure that MIUC 
always has your current address and telephone number.   
 
You must also tell us if you change your name during the course, as the name 
you put on your enrolment form is the name that will appear on your transcript 
and award certificate. You can make these changes in the Registrar Office. 
 
Organising Yourself 
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This course handbook details the expectations of you as a student registered 
inthis course. To make the most of your experience with us it is essential that 
you 

• Attend scheduled teaching sessions regularly and on time; 
• Prepare by doing the appropriate assignments for every class; 
• Hand in all work by the established deadlines; 
• Keep your instructors proactively informed about issues that are 

preventing you from handing in work on time or attending classes 
regularly. 

 
Safeguarding Your Well-Being 
 
You have a legal and ethical responsibility to follow the MIUC’s Health and 
Safety procedures and to take due care both of your own safety and that of 
others. 
 
If there are any hazards present in a given activity (e.g., darkroom chemicals 
in a photography demonstration), you will be given a Health and Safety 
Induction before participating in that activity. You will also be required to 
provide consent that you have been inducted and understand responsibilities 
that you may have to undertake.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Section 

2 
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Structure and Content   
2.1 Introduction 

The course Bachelor in Sport Management is a modular course covering 
Levels 4 through 6 that will enable studentsto develop a practical and critical 
understanding of the broad theoretical and applied field of Sport Management. 
Core modules provide the studentswith the requiredcore knowledge and skills, 
while elective modules allow the studentsto shape thecourse to suit your 
personal interests and career aspirations. 
 
Whatever career path you choose to focus on, over the next three years, you’ll 
learn about the classical and up-to-date theory and the latest techniques that 
will help you succeed in the highly competitive sports industry. You’ll also gain 
an appreciation for all levels and sides of sports, such as performance 
enhancement, marketing, business, economics, and finance theory from a 
more academic perspective. 
 
Throughout the course, you will be encouraged to engage with relevant 
industry contacts directly via field trips and company visits, participation in 
guest lectures and internship programmes (no credit bearing at this stage), 
bringing your learning on the course to life. 
 

2.2 Award title, Exit Points and Progression 

A total of 180 ECTS at Level 4, 5 and 6 for the Bachelor degree. 
 

2.3 CoursePhilosophy, Aims and Outcomes 

Course Philosophy 
 
This course aims to be current with all the latest trends in Sports.Our teaching 
staff are all specialists in various core areas of sport management, including 
performance enhancement, sport marketing, sportscience, sport analytics, 
sports law, sport psychology, and finance and economics. We also have 
established relationships with experts who support the course through 
workshops. 
 
Course Aims 
 
The aims of the course are to: 
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Course Aim 1. Develop a full understanding of the theory and practice of sport 

management.Establish the linkages between sport 
management and the financial, technological, political, 
institutional and other forces affecting the dynamic global 
business side of sport. 

Course Aim 2. Empower students from a variety of educational backgrounds 
to fulfil their academic and professional potential. 

Course Aim 3. Develop in students a capacity to produce creative solutions 
that respond to industry and community needs within a sport 
context. 

Course Aim 4. Develop in students a capacity to design and implement 
appropriate communications strategies and actions for a 
diverse range of sport stakeholders. 

Course Aim 5. Provide students with a learning environment that will develop 
interpersonal skills, and encourage personal and career 
growth as well as the ability to gain from lifelong learning. 

Course Aim 6. Develop the ability to evaluate and apply principles of law, 
ethical responsibility and sustainability, as well as the role of 
Indigenous values in the sport industry. 

Course Aim 7. Provide a curriculum supported by scholarship, staff 
development and a research culture that promotes breadth 
and depth of intellectual inquiry and debate. 

Course Aim 8. Create a learning environment that is receptive to the needs 
and views of students, and encourages them to achieve their 
full potential. 

Course Aim 9. Develop confidence in collaborating, communicating and 
presenting work, learning how to provide feedback in a 
positive, professional manner. 
 

 
Course Learning Outcomes 
 
Upon completing the Bachelor in Sport Management, studentswill be able to: 

 Establish and maintain a network of professional contacts for taking 
advantage of synergies and opportunities 
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 Demonstrate knowledge and understanding of the research process 
and its application in the field of sports management and other sport 
related fields 

 Demonstrate knowledge of the different applications and specifications 
in sports, and the interrelations among them 

 Apply advanced professional knowledge, including Indigenous business 
value and technical skills within sport management practice 

 Initiate effective team working at all levels as well as work 
independently 

 
 
 
Course Learning Outcomes for Level 4 
 
 
 Level 4  

A – Knowledge 
and 
understanding 

At the end of Level 4 students will be able to:  
 
A1. Define the most basic business concepts and describe the 
most common organisational structures in sports. 
 
 
A2. Demonstrate knowledge and understanding of the factors 
which influence and enhance sport performance. 
 
 
A3. Demonstrate the ability to use data and information from a 
prescribed range of sources. 
 
 
A4. Demonstrate knowledge and understanding of the 
psychological factors which influence and enhance sport 
performance. 
 

B – Intellectual 
skills   

At the end of Level 4,students will be able to:  
 
B1. Demonstrate an understanding of the key concepts and 
principles that underpin the study of Sport Science, and how 
they translate into practice in professional and amateur sports. 
 
 
B2. Relate the main conclusions derived from economic theory 
to their commercial and political implications. 
 
 
B3. Use basic concepts and principles to explain prescribed 
qualitative and quantitative data. 
 
B4. Demonstrate the ability to sort and order information and 
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ideas into a logical line of argument. 
 

C – Subject 
practical skills 

At the end of Level 4 students will be able to:  
 
C1. Convey information in accurate, clear English, and adhere 
to word-counts for assignments. 
 
 
C2. Develop the comprehension and use of relevant 
communication for business and management, including the 
use of digital tools. 
 
C3. Draw inferences about basic and well-defined situation in 
issues related to sport management. 
 
 
C4. Use basic concepts and principles to explain prescribed 
qualitative and quantitative data. 

D – Key / 
Transferable 
skills 

At the end of Level 4,students will be able to:  
 
D1. Work cooperatively as part of a team which is composed 
with people from a range of cultures 
 
 
D2. Solve well defined problems and communicate outcomes in 
a structured and clear manner through written works and oral 
presentation 
 
 
D3. Develop skills to use the library and computing facilities 
 
 
D4. Develop skills necessary for time management, collecting 
and presenting information, effective reading, note taking, essay 
writing and preparing for problem-solving tasks. 

 
 
Course Learning Outcomes for Level 5 
 
 Level 5  

A – Knowledge 
and 
understanding 

At the end of Level 5,students will be able to:  
 
A1. Understand concepts in developing a strategic sports 
marketing plan. 
 
A2. Analyse sports marketing problems and be familiar with the 
latest trends 
 
 
A3. Develop knowledge and skills in the understanding of the 
key legal principles underpinning sports law and its practice. 
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A4. Know and apply the organizational principles of a sport 
event. 

B – Intellectual 
skills   

At the end of Level 5, students will be able to:  
 
B1. Relate business stories with reference to the marketing and 
advertising concepts in the field of Sports. 
 
B2. Draw inferences about basic and well-defined situation in 
issues related to contemporary marketing and advertising 
strategy in the field of Sports. 
 
B3. Make sound arguments in marketing and advertising in 
accordance with basic theories and concepts. 
 
 
B4. Collect, analyse and interpret prescribed qualitative and 
quantitative data and information from variety of authoritative 
sources to inform a choice of solution to standard well-defined 
problems. 

C – Subject 
practical skills 

At the end of Level 5, students will be able to:  
 
C1. Convey information which has some complexity in accurate 
and clearEnglish, using appropriate grammar, syntax, 
vocabulary-choice and style, and produce concise work which 
adheres to word-counts for assignments. 
 
 
C2. Use academic conventions appropriately for the purpose, 
topic, situation and audience to achieve a task in line with 
instructions, and reference a range of different types of sources 
accurately conforming to guidance provided. 
 
 
C3. Undertake and communicate complex statistical analysis. 
 
 
C4. Apply sports law principles to a wide range of commercial 
transactions and be able to negotiate the contracts. 
 

D – Key / 
Transferable 
skills 

At the end of Level 5,students will be able to:  
 
D1. Design a flexible, dynamic and creative sports marketing 
model/plan and present it to potential clients including using 
digital technology. 
 
 
D2.Communicate information, ideas, problems and solutions to 
both specialist and non-specialist audiences in a clear manner. 
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D3. Undertake further training, develop existing skills, and 
acquire new competences that will enable them to assume 
significant responsibility within organizations. 
 
 
D4.Manage own learning, and make use of scholarly reviews 
and primary sources (for example, refereed research articles 
and/or original materials appropriate to the discipline). 

 
 
 
 
 
Course Learning Outcomes for Level 6 
 
 Level 6  

A – Knowledge 
and 
understanding 

At the end of Level 6,students will be able to:  
 
A1. Identify and predict leadership challenges facing those with 
responsibility for executing the sports organisation’s or 
federation’s strategies through organisational change and 
project implementation. 
 
A2. Be able to assess and differentiate the various factors 
influencing productivity and the organizational functioning 
 
A3. Identify and select data, information and literature which are 
relevant and appropriate for a particular analytical approach 
within different areas of psychology and from a partially-
prescribed range of sources. 
 
A4. Demonstrates critical views of the complex and potentially 
contradictory nature of static inter-relationships between legal, 
cultural diversities, and cost-efficient management. 
 

B – Intellectual 
skills   

At the end of Level 6, students will be able to:  
 
B1.Research, evaluate critically and make sound judgment on 
the essential success factors in a national and international 
context. 
 
B2. Investigate critically functional elements of the innovative 
marketingand learn from examples for each functional area 
(product, sales, advertising, public relations, conflict and crisis 
management). 
 
B3. Make critical judgments from research results under a 
dynamic and unpredictable situation. 
 
B4.Conduct independent research by applying the main 



 

Course Handbook– July 2020   Page 6 of 43 

 

methods of research and methodological tools that are 
necessary and appropriate for investigating. 

C – Subject 
practical skills 

At the end of Level 6,students will be able to:  
 
C1. Propose an international market plan for top management 
with the consideration of politics and information management 
 
C2. Design short-term and long term creative plans for the 
business world and apply them to future organizations they will 
lead 
 
C3. Manage an international business project taking into 
account legal, social and cultural implications and conflict 
situations. 
 
C4. Design strategies and construct practices for developing 
high performance strategy execution across borders 

D – Key / 
Transferable 
skills 

At the end of Level 6,students will be able to:  
 
D1.Develop strategies for working in multicultural teams in a 
dynamic and unpredictable environment 
 
D2.Effectively communicate information, arguments and 
analysis in a variety of forms to specialist and non-specialist 
audiences, and deploy key techniques of the discipline 
effectively 
 
D3. Provide creative solution to real-life problems    
 
D4. Appreciation of the uncertainty, ambiguity and limits of 
knowledge 

 
 
 

2.4 Course Outline 

 
There is no pre-requisite for modules at the same level. The course structure 
emphasises the students’ progression across levels, but not across semester 
at a same level. Therefore, students who enrol in Spring (January intake) 
would not be disadvantageous. 
 
Modules at Level 4 are (all modules at Level 4 are Core): 
 

Semester 1 
• Sport Science 
• Economics Foundation 
• Law and Society 
• Introduction to Data Analysis and Exploration 
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Semester 2 

• Introduction to Sport Management 
• The Psychology of Sport  
• Fundamentals of Business 
• Introduction to Data Visualization 

 
 
Modules at Level 5 are:  
 
Core Modules: 

Semester 1 
• Sports Event Management 
• Sports Marketing 
• Organizational Behaviour 

 
Semester 2 

• Sport Law 
• Sport Analytics 
• Managing International Teams 

 
Elective Modules: 

Semester 1 
• Understanding Consumer Behaviour 
• Digital Business 

 
Semester 2 

• Marketing Management 
• Introduction to Social Psychology: Attitudes and Behaviours 

 
Modules at Level 6 are:  
 
Core Modules:  

Semester 1 
• International Sport Management 
• Public Opinion and Persuasion 
• Capstone Project 

 
Semester 2 

• Sport Leadership and Governance 
• Sport and Media 
• Capstone Project 
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Elective Modules: 
Semester 1 

• Information Systems and Business Analytics 
• Negotiation: Strategy and Tactics 

 
Semester 2 

• International Business Strategy 

• Artificial Intelligence: Predicting Modelling in Business 

 

2.5 Module Summary 

 
Level 4 

 

Sport Science 

This module is designed to give students a deeper insight into the world of 
sport through the scope of sport science. The students will be familiarized 
with the terminology and basic principles of sport science. Before being 
introduced to the theory and methodology of sports training, the students will 
develop a basic understanding of the human anatomy and physiology. The 
areas of nutrition and doping will also be covered as well as sport diagnostics, 
biomechanics and athlete recovery. 

 

 

 

Economics Foundation 

The science of economics is, put simply, the endeavour to rationally 
understand how human beings use the resources available, not only to 
survive, but to establish an environment favourable to the creation of value. 
Economics has become the paradigm for other social sciences. Its arguments 
and terminology pervade politics and the media, and have influenced other 
disciplines and activities, such as business and management. Bluntly put, 
today no one can partake in an educated conversation without mastering a 
basic understanding of the fundamental concepts of economics as a 
science.This module's objective is to provide you such a foundation. The 
purpose here is not to deliver in-depth specialist knowledge, but to provide for 
a wide framework allowing any of you to recognise and to evaluate methods 
and arguments of an economic nature.The first part of the module will 
distinguish economics as a science from other activities, skills and sciences, 
such as politics, management and sociology. We shall also have a look at how 
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economics developed in interaction with other sciences and disciplines over 
the three last centuries.The second part is to introduce you to key 
microeconomic concepts. That is, to show how economic stakeholders (mainly 
households and firms) produce and consume goods and services that have a 
value, and that, ideally, this value is being translated into corresponding 
monetary units via transactions in various markets. The intrinsic limitations of 
market mechanisms will also be highlighted.The third part is to explore the 
macroeconomic dimension, or the economy “as a whole”, and to explain why 
the measurement of economic growth, inflation and employment are so critical 
to the governance of modern states. It will be explained what models are being 
used to help determine the governmental fiscal and monetary policies that so 
profoundly affect the two other groups of economic stakeholders (the firms and 
the households) and, are therefore politically sensitive. 

 

Law and Society 

This module will introduce you to the fundamental components of law and 
show you how laws affect us in the modern world. You will learn the 
mechanics of law and its relationship to society. We will discuss the function of 
making possible social co-existence and of adjusting diverging interests in 
accordance with the prevalent power relation between rulers and ruled. We will 
discuss how law contributes to the further integration of the community that is 
generally restricted to the enforcement in exceptional cases of the minimum 
standards regarded as indispensable by the community. 

This module will broaden your general understanding of law that has 
undergone profound changes and has become a subject of both increasing 
prominence and complexity due to globalisation, and, in Europe, its 
communitarisation. You will confront a host of normative and legal ambiguities, 
this is what makes this module interesting and challenging. 

 

Introduction to Data Analysis and Exploration 

The large amount of data nowadays available requires the abilities of 
organising and manipulating the information in order to understand and use it 
with different purposes. This module attempts to raise your average skills in 
basic computer and data organization, as well as to provide basic knowledge 
and techniques for collecting, handling and organising data. The Introduction 
to Data Analysis and Exploration module is designed to introduce you data 
collection techniques and equip you with the skills to create and modify 
spreadsheets for a given input data file. Additionally, the module is designed to 
make use of formulas and built-in functions to perform data analysis and 
exploration and extend the content of the original file. Furthermore, the module 
is also designed to build data summaries using descriptive statistics measures 
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to report for different targets, both professional and academic.   

 

Introduction to Sport Management 

The module will broaden students’ general understanding of sports 
management. Sports have become one of the largest entertainment industries 
and every year offers more working opportunities outside of being a player or 
part of the training staff. This module will show students how finance, 
marketing, business operations and accounting affect sports entities. It aims to 
present a big picture of what sports management is. Students will be able to 
identify the synergies between classroom learning and industry application of 
key topics. Students will be able to demonstrate timely understanding of key 
industry trends, developments and opportunities in their industry of focus. 
Students will develop and communicate solutions to real world problems 
and/or opportunities. This module will proceed primarily through lectures and 
seminars involving the discussions of the text, cases and other articles or 
readings that have been assigned for the module.The different departments 
inside the sports management industry such as marketing, law, finance, 
accounting or business operations among others will be analysed, as well as 
the difference between individual and group sports in this industry and how 
loyalty is the key that makes this industry so particular. 

 

The Psychology of Sport 

This module is designed to give students a deeper insight into the world of 
sport through the scope of sport psychology. They will be familiarized with the 
terminology and basic principles of sport psychology. Before learning about 
facilitating psychological growth and development, the students will develop a 
basic understanding of athlete’s conative characteristics, group processes and 
environments in sport. The role of sport psychology in injury rehabilitation, the 
treatment and prevention of overtraining and burnout, will also be discussed. 

 

Fundamentals of Business 

The module Fundamentals of Business provides an overview and 
understanding on the current issues and challenges facing today’sbusinesses, 
including small domestic firms and large multinational firms, as well as start-up 
and matured firms.The primary objective is to enable you to improve the 
understanding the basic mechanism of business operations, including 
manufacturing, marketing and financing in a competitive and dynamic market. 
You will learn basic leadership skills in terms of corporate governance which 
provide a good foundation for their following studies in international business 
management.Upon completion of this module you will recognise the 
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fundamentals of current business operations, understand basic financial 
information and the changing roles of the manager in today’s workplace, and 
how these all affect a firm’s value creation. 

 

Introduction to Data Visualization 

Understanding and interpreting large volumes of data is a challenging task for 
any person, independently of their background and expertise. In this sense, 
the human brain has been proved to work better with visual representations 
than with raw data itself.The Introduction to Data Visualization module is 
designed to develop your skills in basic computer and data organisation, as 
well as to provide knowledge and techniques for summarising, highlighting and 
visualising information that is reported.The module covers topics such as basic 
formatting style, knowing what type of graph to pick depending on data and 
data visualisation using several types of graphs with spreadsheets.The aim of 
this module is to familiarise you with data visualisation techniques. Being able 
to summarise, visualise and present clear reports of any task will provide and 
added value to your future professional career. In particular, in this module, 
you will use spreadsheets to learn how to apply basic formatting style, 
summarise data, highlight important information and finally create different 
types of graphs. A working knowledge of Excel is vital for most professionals 
today, and stronger spreadsheets skills can open the door to promotion and 
leadership opportunities. 

 

 

 

 

Level 5 

 

Sport Event Management 

Welcome to the module “Sports Event Management”. This is a Level 4 core 
module for the BA programme in Sports Management. Whether it’s a local 
event, state championship, or international competition, running a successful 
sport event requires the knowledge and skills to plan, organize, promote, lead, 
and communicate. The Sport Event Management module will provide students 
with a working knowledge of how to how to plan, manage, implement, and 
evaluate sport events. The module integrates timely theoretical insights with 
real-world practicality and application, affording students a strong foundation in 
event management. 
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Sports Marketing 

Sport, as a worldwide phenomenon, is today a mobilizing force with 
undeniable ability to attract significant masses of practitioners / consumers to 
sporting organizations and events, competing for market shares in a 
globalized, demanding, competitive and volatile world.The Sports Marketing 
Module,showcases sports-specific marketing strategies and trends. We will 
discuss how sports marketing is both similar and different from other kinds of 
marketing, but in the beginning of our module, we’ll provide a broad overview 
of the differing aspects of marketing, correlating them to Sports Marketing and 
will also break down the components of sports marketing as a concept.This 
module aims to provide technical and scientific tools that promote a highly 
qualified and specialized performance. Students will be able to perform 
leadership and project coordination and implementation functions, thus filling 
the gap in the demanding world of management and marketing of sports 
organizations and events. To this end, the module has a combination of 
academic and scientific knowledge with the presentation of interesting cases 
of professional performance in leading sports organizations, integrating 
knowledge in key complementary areas in a context of rapid change and 
strong competitive environment. It is structured so as to privilege the practical 
component, complemented by conferences and workshops on current market 
topics. 

 

Organizational Behaviour 

The module Organisational Behaviour aims to familiarise you with the 
theoretical frameworks and practical tools to understand and explain the 
dynamics of individual and group behaviour in public and private 
organisations. Micro-level of analysis includes emotions, motivation and 
framing at the individual level. Beyond mere academic knowledge, this module 
is designed to help you build a solid foundation to further develop your 
interpersonal, critical thinking, team, social and multicultural skills during their 
study. You will first learn the fundamental concepts of the micro level. We will 
look at the interdependencies between the work environment and individual 
attitudes, motivations, behaviours and decision-making. Through case studies 
and interactive role plays, we will transfer these insights to modern-world 
phenomena such as volatility, uncertainty, stress and other socioeconomic 
conditions. In a second step, we will analyse the meso level of group 
dynamics. Particular emphasis will be placed on how group behaviour impacts 
successful strategy execution in public and private organisations, how to build 
and lead high-performing teams and manage conflictive human behaviour in 
cross-functional, cross-cultural groups. For both individual and group levels, 
we will also examine if and to what extent key managerial theories are relevant 
and can be applied for organisational effectiveness. The macro-level of 
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analysis focuses on internal behavioural dynamics of the internal organisation 
as a whole, as well as on the whole organisation in its external environment. 
We will look at the macro level of the organisation as a whole, i.e. 
organisational structure, culture, justice and ethics. The aim is to build 
understanding of the challenges which modern 21st century public and private 
organisations face internally and externally, e.g. how do they address the need 
for constant agility, adaptation and transformation due to ever-increasing 
competition on a global level and vastly accelerated market changes and 
technological innovation. 

 

Sports Law 

The Sports Law module provides you with a succinct exposition of the laws 
that apply within the sports context. This module is designed to give you an 
introduction to legal issues concerning sports and it is suitable for those 
wanting a single module on the legal issues encountered by professionals in 
sports industry. An understanding of sports law and its operation will aid both 
those who make high risk decisions and those who advise others on decisions. 
The goal of this module is not to impart technical legal knowledge, but to 
enhance the informed judgment when making decisions of management 
practice. Moreover, it aims to inform students on how the business and 
operating environment of sports organisations is influenced by sports law and 
its practice. This module will give you a sound understanding of the core legal 
principles surrounding professional and amateur sport including contract law, 
dispute resolution, anti-doping, employment law, criminal law and negligence 
in a sporting context. These topics are chosen to illustrate the practical 
problems arising in sports industry and are useful for anyone hoping to do 
business in the sports world. 

 

Sport Analytics 

Participation in sport, exercise, and physical activity are strongly associated 
with positive health benefits for both individuals and populations.  The ability to 
accurately measure these behaviours is critical for establishing participation 
levels, screening for people who undertake insufficient levels of 
sport/exercise/physical activity, quantifying relationships with specific health 
outcomes and diseases, estimating overtraining and for determining the 
effectiveness of interventions. This unit focuses on integrating basic and 
advanced principles of quantitative research methods with a contemporary 
approach to data analysis built on magnitude-based inference statistics, with 
specific application to sport and exercise sciences. The unit will provide 
graduates with the skills to understandstatistical analyses, including 
considering assumptions, limitations or pitfalls and conduct applied 
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research,analyse data in ways that are relevant to sports and clinical 
practitioners and academics. Graduates will learn how to communicate 
research outcomes that can be understood by a variety of stakeholders (e.g., 
scientific community, coaches etc.). 

 

Managing International Teams 

The module “Managing International Teams” will enable youto acquire a 
systematic understanding of the academic theories, methodologies, practical 
conceptsand latest, most recent “best practices” that are required to manage 
international teams successfully in a “VUCA world”, i.e. an increasingly 
volatile, uncertain, complex and ambiguous,fast-paced environment. Through 
interactive classroom reflection, autonomous academic study, role plays and 
case studies, you will learn how to reflect on, analyse, evaluate and apply the 
learning in order to resolve problematic team situations that may include a 
variety of new and unknownfactors. You will be asked to take a holistic 
perspective and a structured approach towards identifying the issues at hand, 
to determine interdependencies and to select the best way forward in 
consideration of short- and long-term impact of the decisions, in the best 
interest of both the organisation as well as the team. You will first familiarise 
with key managerial disciplines required to successfully lead any team in any 
organisation, be that in the private or public sector. This includes building your 
ability to formulate strategies, create unique customer value and understand 
how strategies are executed and implemented successfully. Particular 
emphasis will be placed on situational leadership, effective change 
management and the consistent alignment of mission-critical internal 
dimensions such as international team structures, processes, and key 
performance indicators to the organisational mission and vision. In a second 
step, the focus of the module will be elevated to the international element. 
What does it mean to manage a diverse and often remote team across 
different functions, cultures, regions and time zones? You will also learn to 
consider how emerging global trends are likely to create uncertainty and 
ambiguity in international teams and how productivity can be 
maintainedregardless of the adversity. In this context, the module will also 
place emphasison the particular ethical responsibilities that managers have 
nowadays in increasingly complex and unpredictable environments. 

 

Introduction to Social Psychology: Attitudes and Behaviour 

Social psychology is the scientific study of the way people think about, feel, 
and behave in social situations. It involves understanding how people 
influence, and are influenced by, the others around them.The module will 
familiarise the students with the social conditions, drivers and determinants, 
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and the processes governing the development and functioning of the 
individuals’ personality as integrated in the broader social context, and the way 
the individual is affected by and affects these processes. This module has 
three main objectives: explore the dynamics of social attitudes, their 
measurement, and change; identify the dynamics of inter-group relations and 
their effects on individual relations in the social context and encourage 
students to critically engage with the applied and theoretical content of Social 
Psychology, its perspectives and methods.The module will also discuss the 
complementary processes of individuation and socialisation. Focusing on the 
applied aspect of social psychology, this module will guide students through a 
consideration of how the understanding socio-psychological awareness can be 
implemented in the lives of individuals, their personal, social, and professional 
aspects. The module will further develop the students’ capability to critically 
evaluate the socio-psychological experiences, and analyse personal 
experiences and the experiences of others within the traditional and 
contemporary social models and social structures. 

 

Understanding Consumer Behaviour 

The module Consumer Behaviour aims to help you to develop the 
understanding and knowledge of consumer decision making and how 
preferences and other factors, either psychological, emotional or social, affect 
the decision making process. The module starts with the traditional economic 
theory of consumer behaviour. You will be familiarised with the concepts of 
consumer preferences, demand function and the underlined rationality 
assumption. However, the traditional economic tool seems to be insufficient to 
explain real-life phenomenon. People often identify the gap between the 
theory and real cases. In order to close this gap, you will be further introduced 
to behavioural economics as an analytical tool. More specifically, the 
assumption of perfect rationality is eliminated. Instead, consumers are often 
irrational and even more, the irrationality happens again and again. 
Consumers’ irrationality could be systematic. As this module combines 
analytical tools with practical applications, you will find yourself gaining the 
skills needed for your further study and future career. 

 

Digital Business 

One of the main goals of the companies nowadays is to build a business plan 
by integrating a digital approach, mainly through e-commerce platforms and 
web business structures, in order maximise impacts, optimise both human and 
economical resources, and save costs in order to increase corporate profits. 
This module provides you with the knowledge and understanding of the 
fundamental that digital business managers need to acquire in the new 
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demanding digital era. The module focuses on the fundamentals of Digital 
Business and e-commerce. We shall study and discuss the impacts of this 
innovative strategy when companies approach current market places in order 
to adapt and/or create customers, products, and processes management. The 
topics covered in the module include how to digitalise a business, e-commerce 
fundamentals, digital platform planning and implementation, measuring the 
effectiveness of a digital business model and the legal concerns of a digital 
business model. 

 

Marketing Management 

A good marketing management undertaken by a company can stimulate sales 
of its product or services with its customers. The main objective of marketing is 
to create, promote and distribute products or services in order to create value 
and profit for the company. The opportunities as well as the challenges of 
marketing management lie in maintaining a strong and compelling value 
proposition while building a long-term relationship with the company’s 
customers. It requires a company to constantly monitor markets and examine 
and analyse environmental, technological and competitive forces that would 
influence the marketing efficiency. The aim of the module is to familiarise you 
with marketing management tools so you gain a holistic understanding of how 
a company builds, promotes and distributes products or services that positively 
differentiate a company from its competitors.Through a variety of case studies, 
you will explore basic marketing management tools. These include pricing 
strategy, promotion strategy, distribution management, sales management, 
and customer segmentation and customer relationship management. You will 
gain a good understanding of the opportunities, challenges and methods of 
marketing management in the 21st century. Particular focus will be placed on 
how to maintain a strong and compelling value proposition as well as a long-
term relationship with the company’s customers across different sectors and 
activities. 

 

 

 

 

Level 6 

 

 

International Sport Management 

The “International Sport Management” module will refine and deepen the 
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previously acquired knowledge in the level 4 module “Introduction to Sport 
Management”. Sports have become one of the largest entertainment industries 
and every year offers more working opportunities outside of being a player or 
part of the training staff. This module will explain how finance, economics and 
business operations affect sports entities. Special attention will be given to the 
field of sponsorships, as they are one of the main driving forces in the 
business of sport. Students will be able to identify the synergies between 
classroom learning and industry application of key topics. Students will be able 
to demonstrate timely understanding of key industry trends, developments and 
opportunities in their industry of focus. Students will develop and communicate 
solutions to real world problems and/or opportunities. This module will proceed 
primarily through lectures and seminars involving the discussions of the text, 
cases and other articles or readings that have been assigned for the module. 

 

Sport Leadership and Governance 

The module “Sport Leadership and Governance” will enable you to acquire a 
systematic understanding of the academic theories, methodologies, practical 
concepts and latest, most recent “best practices” that are required to govern 
and lead international sports organizations successfully. Through interactive 
classroom reflection, autonomous academic study and case studies, you will 
learn how to reflect on, analyse, evaluate and apply the learning in order to 
resolve problematic team situations that may include a variety of new and 
unknown factors. You will first familiarise with the international sport 
organizations and regulations, different types of national sport systems and the 
politics involved in sport of the European Union. Later on, particular emphasis 
will be placed on, human resources, recruitment, organizational culture and 
leadership. In a second step, the focus of the module will be elevated to the 
strategic aspect of sport management. You will learn how to develop 
strategies, achieve organizational effectiveness and use sport as a social tool. 
To consider how emerging global circumstances are likely to create 
uncertainty and ambiguity in the field of sport and how productivity can be 
maintained regardless of the adversity. 

   

Sport and Media 

The media are now, more than ever, a crucial part of the sports industry. The 
Sport and Media module will enable you to understand, and gain knowledge of 
the sports media and communications industry. That includes an insight into 
broadcast journalism, creating content for sports brands and digital platforms 
or the specificities of working in the media office of major sports organisations, 
sports events and sports governing bodies and dealing with press, media and 
sponsors. It is designed to give you awareness on how sport media and 
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business and marketing overlap in professional sport.The module will establish 
understanding of how the sport media industry is formulated from a local, 
national and global perspective, which includes everything from TV coverage 
and broadcast rights to social media. The role, significance and characteristics 
of the sport consumer as a fan, both at the game or online, and as a 
participant will be elucidated. 

 

Public Opinion and Persuasion 

Public Opinion and Persuasion module is designed to help you to develop 
necessary skills to handle the effective communication with different publics in 
digital society. From the wide perspective of communication and social theories, 
the public opinion is approached as the common perspective of the issues which 
is shared across the society, its connection to the public elements and its decisive 
influence on the direction in which the society is moving while looking for the well-
being to achieve a common good.A unique approach of the module is to place you 
as an active participant of learning process in the real world situations. As part of 
the learning process you will have to deal with a wide range of examples of 
campaigns directed to different publics regarding wide range of issues, obtain the 
necessary knowledge of the fundamentals of public opinion process and rules as 
well as approaches to effective persuasion techniques. 

 

Information Systems and Business Analytics 

In the last years, company data has become more important than ever since 
information is extracted from it. The information is crucial for the success of 
companies since it helps taking the right decisions. Thus, companies need 
tools and mechanisms that deal with data easily and efficiently. Innovation and 
the application and management of technology creates value for a business in 
the increasingly fierce competition in global markets. Information systems first 
and business analytics later were born to cover the company’s needs. This 
module is aimed at introducing the key concepts, elements, processes and 
technologies required for information systems and business analytics. It will 
cover how IT can be effectively used in business, and using different 
approaches to collect and analyse data letting computers the hard statistical 
work providing more understandable data in order to obtain easy represented 
information to concentrate in a good decision-making. 

 

International Business Strategy 

This module will guide you towards developing the overall theoretical 
knowledge needed in the field of international business strategy. The module 
aims to introduce you to the range of mainstream and most important concepts 
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related to international business strategy, as well as to raise your awareness 
of the importance of how theories can be useful to further understand 
dynamics and processes in the internationalisation process of business. 
Moreover, the module aims to encourage you to identify the points of 
divergence and convergence between theories in the comparative 
perspective. This will help you develop competitive advantage in your future 
career. The topics covered in this module include the strategy tripod consisting 
of industry, resources and institution based views, the management of 
strategic alliances and strategies of corporate governance and corporate 
social responsibility.  

 

Capstone Project 

The purpose of the Capstone Project is for the students to apply the theoretical 
and methodological knowledge acquired during the Sport Management course 
to a project involving using actual data in a real-world setting.During the 
project, students will engage in identifying a question, proposing a mechanism 
and solving it with real-world data. Students will independently collect and 
process actual data and apply suitable and appropriate analytic methods to 
the problem. Since both the stated question and the data for the project 
originate from real-world domains, which maybe encountered within industry, 
government, non-governmental organizations, or academic research, it is a 
great and crucial practice for students during their studies. 

Each project will be supervised by a relevant faculty advisor and advised by a 
Project Coach assigned from the faculty, and could be co-supervised by 
governmental, NGO or industry sponsor. The supervisor and the course leader 
will approve the final problem-statements. 

 

Negotiation: Strategy and Tactics 
In any professional environment, be it business, politics, the arts or sports, 
negotiations are inevitable. Even in our private lives, we find ourselves 
negotiating on a daily basis, with spouses, partners, children, children´s 
teachers, car repair shops, etc. In this negotiation module, we will de-mystify 
the general beliefs about negotiations and take a structured approach towards 
understanding the key elements to negotiation success. Students will learn the 
A-Z of negotiations and gain an in-depth understanding of the negotiation 
parties, of requirements for effective preparation and management of the 
negotiation process, of key negotiation strategies, key negotiation tactics and 
high-impact negotiation principles. Furthermore, we will look at the negotiation 
tactics and theatrics around the bargaining table, e.g. who should make the 
first offer, how to use tit-for-tat, how can we respond to “good-cop-bad-cop” 
tactics, what we should do when we are confronted with unreasonable 
proposals or even aggressive “attacks”, and how we can overcome limitations, 
including self-imposed ones such as negotiation biases. 
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Artificial Intelligence: Predicting Modelling in Business 

Artificial intelligence is an area of computer science that aims to make 
electronic devices the smartest possible in such a way that they can ‘learn’ 
either from data or interaction with any device’s users. With every single use of 
technology, a new record containing information related to a certain activity 
can potentially be tracked.Dealing with this information is a real challenge in 
the IT community in order to improve elements such as cost-related 
procedures, customers’ assessment or global human health. The Artificial 
Intelligence module is designed to provide you the knowledge in how to 
address and solve real-life problems based on data: you will get expertise in 
supervised, unsupervised and reinforcement learning, which are the three 
main branches of machine learning, and will also learn how to build predictive 
models of different nature (parametric and non-parametric) that will allow you 
to predict an event of interest for a new given record. 
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Learning,Teaching and Assessment 
 

3.1 Learning and Teaching Approaches 

The course includes an appropriate balance of teaching and learning methods, 
including: 
 

• Lectures 
• Small group seminars 
• Individual tutorials 
• Workshops 
• On-campus simulations 
• Field trips 
• Guest speakers  
• Group project work 
• Internship (non-credit-bearing) 

 
In keeping with the Learning and Teaching Assessment Strategy developed by 
the Faculty, the Bachelor inSport Management course has a ‘blended learning’ 
approach that brings together lectures and small-group seminars with 
extensive independent and group project-based study.  
 
Lectures (internal faculty, guest speaker) retain an important part in the course 
strategy as they are a very useful way of outlining key information. However, 
the course team will regularly reflect on the role of lectures in the process of 
students’ ‘active learning’.  
Group learning (group seminars, group project work) is a significant part of the 
timetable, and it is intended that these sessions provide students with the 
opportunityto improve their self-confidence, develop practical skills, andteam 
working skills through structured discussion led by the lecturers.  
Workshops and practical sessions (tutor/lecturer-led and/or student self-led) 
are the essential supplements allowing students to apply theory/knowledge 
into real-world contexts.  
Personal tutors offer one-to-one tutorials to supervise the students’ academic 
progress throughout the course, and to deal personal problems. This assists 
students with their own Personal Development Plan.  
Field trips and internships(non-credit-bearing)highlight the need forpractical 

Section 

3 
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and experiential learning, which prepare students effectively for their future 
career. These would help students develop hands-on subject-specific and 
transferable skills.    
 
In addition to numerous face-to-face learning activities, MIUC lms and other 
online resources will be used to facilitate the exchange of information between 
students and staff. 

All students will be encouraged to reflect on how they apply their knowledge 
and understanding of thecourse content. Throughout the course, students will 
engage in constructive criticism/feedback to demonstrate their acquired 
knowledge. All modules will be underpinned by specialistworkshops as 
relevant. 
 
 

3.2 Assessment 

 
Student progress is monitored and assessed throughout the course in terms of 
the aims and objectives of each module / semester / year with regard to the 
overall aims and objectives of the course. 

All assessment work will incorporate some form of critical analysis / reflection / 
evaluation which will encourage the student to reflect on the thinking, 
knowledge, technical skills and processes applied to the work. A variety of 
methods will be used including; 

• written work: essays, seen and unseen exams, book reviews, reports, 
dissertations, research problems 

• oral assignment and presentations 

• group and individual projects 

• Participation, discussion and role play simulation   

• tutor-directed and student-directed tasks 

• tutor, peer and self-assessment 

• briefing papers, blogs 

 

Written work: examinations, assignments and reports / analysis / essays 
Students will also be expected to develop their ability to communicate through 
written means. This will be supported over the course through office hours, 
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workshops and seminar sessions. 

 
Group and individual presentations / practical projects 
Students will be encouraged to actively engage with both individual and group 
presentations. These are key to their progression. This skill will be developed 
in modules and will be an essential element of the assessment ofall modules. 
Students should begin to develop the ability to synthesise ideas through visual 
and verbal communication. 

 

Feedback 

Feedback is an essential part of assessment to help students evaluate their 
progress and identify how they can improve further. As such, students receive 
constructive feedback throughout their studies, with particular attention paid to 
building skills of self-reflection and self-criticality. Given the contested nature of 
many more concepts in the subject, an appreciation of the multiple approaches 
that may be legitimately taken to any given question is acknowledged and 
discussed: peer and self-assessment are therefore potentially valuable 
mechanisms for supporting this. Feedback is provided through various 
mechanisms, including written and spoken comments, group discussion and 
MIUC lms.  

 

Handing in assessments 

The hand-in date will be clearly stated in the Module Study Guide as part of 
the assessment briefing. We aim to use MIUC lms as the means for 
submission for most modules, as appropriate. It is an electronic submission 
system and you will learn about it in your induction and during your modules. 
You must refer to your Module Study Guide for details on assessment for each 
module. 

Always keep a copy of the work you hand in. This is both an insurance against 
loss and a useful record of your work to which you can refer. Should your work 
be lost for any unexpected reason, you may be asked to present your backup 
to us.  Please note that it is your responsibility to ensure your work is 
sufficiently backed up using a hard-drive or USB.  The loss of work due to 
failure to successfully back it up will not be sufficientgrounds for an extension 
to the deadlineto be granted. 

 

Plagiarism 

Plagiarism is, simply defined, passing off the work of another person’s as 
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one´sown (whether accidentally or wilfully). By plagiarism, we do not just mean the 
copying of other people’s words and thoughts, but also the use of artefacts that 
have been created by other people without due recognition. This may include, for 
instance, images, sound, videos, code, processes, applications and many other 
formats and media. Plagiarism is an extremely serious issue and will not be 
tolerated on any level.   

Policy on plagiarism 

These notes for guidance set out the principles and academic penalties to be 
applied across MIUC. 

Deadlines 
If the student fails to meet the original deadline without a granted extension, 
the following penaltiesshall apply: 
 

- if the assessment is late up to a maximum of five working days from the 
original or agreed extended deadline, the assessment mark shall not 
exceed the pass mark for the assessment; 

- if the assessment is late over five working days from the original or 
agreed extended deadline, the piece of work will receive a mark of zero 
for the assessment; 

- if the assessment is late over ten working days from the original or 
agreed extended deadline, the piece of work will be deemed as non-
submission. 

Extensions 
A student may apply to the course/module leader for an extension in relation to 
any element of assessment, with the exception of an examination. The 
application must be made prior to the originaldeadline and must be made in 
writing using the relevant pro forma.  
 
The course/module leader may grant an extension or vary the date of 
presentation up to a maximum of ten working days to the original published 
deadline for submission of any assessment. In considering the granting of an 
extension, the course leader shall take into account the reasons for the 
request for theextension and ensure that the circumstances were genuine and 
would prevent the student from meeting the deadline or attend atthe allotted 
time. This shall be done by establishing the strength of the supporting 
evidence.  
 

The course team realise that occasionally you may have genuine reasons for not 
completing work on time. Extensions are available for assessment from the course 
leader and/or the module leader if he/she agrees that you have a genuine case for 
late submission. 
You need to fill in a form to request the extension. 
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If you think you will be unable to meet a deadline you must contact themodule 
leader in advance and explain your reasons. If an extension is granted this will be 
given to you in writing on the official extension form. 

If the student fails to meet the extended deadline, the following penalties shall 
apply: 

- if the assessment is late up to a maximum of five working days from the 
original or agreed extended deadline, the assessment mark shall not 
exceed the pass mark for the assessment; 

- if the assessment is late over five working days from the original or 
agreed extended deadline, the piece of work will receive a mark of zero 
for the assessment; 

- if the assessment is late over ten working days from the original or 
agreed extended deadline, the piece of work will be deemed as non-
submission. 

What is a genuine reason? 

It depends – a quick chat with yourcourse/module leader will often clarify your 
position. 

However, as a general guideline, computer or disk crashes do not qualify you for 
an extension, as we expect you to act professionally at all times by frequently 
backing up your work. 

Be aware also, that the computer rooms can get very full immediately before 
assessment deadlines. Lack of space also does not qualify you for an extension. 
So be warned - start and finish your work in good time to avoid a last minute 
frantic search for a machine. 

Mitigation 
You are expected to demonstrate your achievement of required learning 
outcomes, as laid down in the module specification and course requirements. 
However, you may apply for mitigating circumstances to be taken into 
consideration. Mitigating circumstances may be defined as the taking into account 
of any circumstances which were not within your foresight and control and which 
MIUC believes might adversely affect your academic performance. 

Regulations governing mitigation are the followings: 

MIUC does not normally consider as mitigating circumstances permanent or long 
standing disabilities, i.e. those that have lasted or are likely to last for a period of 
more than 12 months. This is because such students will normally have registered 
with,and been assessed by,the Wellbeing Team and, where appropriate, will have 
an Individual Support Plan to support their studies. 

Where an investigation has been undertaken and it has been recognised that the 
student’s performance will be affected over more than one assessment period an 
application for an Individual Support Plan can be considered. This also applies 
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where a student is unexpectedly placed in a situation whereby they are the sole 
carer for a disabled dependent. ISPs are only effective once they are agreed 
uponby the student and signed off by the Wellbeing Team. Reasonable 
adjustments outlined in an ISP cannot be applied retrospectively. 

Circumstances which could lead to a successful mitigation plea include the 
following: 

• Ill-health – physical or mental 

• Severe financial hardship, i.e. over and above that experienced by all 
students 

• Emotional/personal difficulties – e.g. bereavement 

• Disabled Students i.e. where the student’s disability comes to light for the first 
time at assessment 

• Unavoidable absence from MIUC – e.g. unforeseen requirements of 
employer 

• Unavoidable absence from domicile – e.g. eviction 

• Other serious circumstances that could not be foreseen by the student. 

Note: Examples in these regulations are for illustration only and are not intended 
to be definitive or exhaustive. 

Your personal tutor will be able to help you with the forms for mitigation and advice 
on the kinds of evidence you will be required to submit. 

An Appeal is a request from a student for a decision by an assessment board is 
reviewed because it is believed that an injustice has occurred. As such, the appeal 
will be dealt with under MIUC procedures.Be aware that there is a time limit from 
the date of publication of marks within which an appeal must be made. 

Please note that anacademic appeal is not the appropriate procedure to use 
should you feel that your academic performance has been adversely affected 
through failings in the provision of a course of study or an academic service. The 
MIUC Student Complaint Procedure must first be used. You should also be aware 
that academic appeals will not normally be considered where you have failed to 
make yourself aware of, or failed to have followed,MIUC regulations. 

Finally, it should be noted that there is no appeal against academic judgement (the 
judgement that an academic passes on your work). 

Re-sits and Re-takes 
 
Re-sit 
A re-sit is an opportunity to do assignments (or partof an assignment) again, or 
in some case to do a special re-sit assignment devised by your module 
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leader(s). You will normally do re-sits before the commencement of the 
following academic year. You will need to complete re-sits as a pre-requisite 
for progression.  
 
If for some reason a student fails to successfully complete a module (or 
partthereof) he or she will be allowed one re-sit opportunity. 
 
Please note:   
It is a student’s responsibility to ensure that re-sit work has been submitted on 
time. In the event of not receiving an instruction on the precise deadline date it 
is a student responsibility to call the academic office for information. 
 
If a student fails to submit re-sit work he or she will be required to re-take the 
module. Only one re-take is permitted. Such failure may affect student 
progression. 
 
 
Re-take 
A re-take is doing the module again (usually in the following academic year). 
See notes on progression above.  
 
Finally, it is a student'sresponsibility to ensure that they know their results at 
the end of anacademic year (June/July for most students). Results and re-sit 
instructionsare sent out in July. In the unlikely event that you do not receive 
results, do something about it - contact the Registrar Office as soon as 
possible. 
 
Please note that students must pass all modules in order to become eligible 
for an honours award. If you fail to pass a module it must be re-sat or re-taken 
otherwise you may not qualify. 
 
 

3.3 Graduate Attributes 

 
Graduate Attributes reflect MIUC´s approach to education which includes 
developing graduates who are well prepared for employment, adopting a 
definition of ‘employability’ that includes creative and enterprising attributes, 
lifelong learning attitudes, and an awareness of the global context since 
educational and working experience are necessarily anchored in the context of 
the wider world.  
 
Graduate Attributes are embedded in the subject and involve preparedness 
and the confidence to analyse; question; categorise; interpret; see relations; 
explain; theorise; and reflect with reference to the broader context. 
 
Upon graduation, you will be developing the following Graduate Attributes and 
become: 
 
• A creative and enterprising professional 
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o Be able to communicate effectively 
o Develop career management skills 

• A reflective and critical lifelong learner 
o Be able to plan and reflect 
o The ability to base judgment on evidence 

• A globally aware individual 
o Develop awareness of cultural diversity 
o Develop awareness of equity and equal opportunity principles 

 
How will you acquire and record these attributes? 
These Graduate Attributes will be reflected in the module assessment for each 
module. You may wish to discuss this with your lecturers, and your personal 
tutor.  
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Section 

4 
Quality Management and Enhancement 
4.1 CourseManagement 

Continuous scrutiny of courses, as they are delivered, is undertaken as part of the 
annual monitoring process to ensure academic standards are being met and 
learning outcomes are being achieved.   

The management team of the course consist of the following roles: 
 

 Name/Email Subject Fields 
Dean Fröhlich, Beata 

beata@miuc.org 
Dean 

Chief Academic Officer Stefanovic, Mirjana 
m.stefanovic@miuc.org 

Chief Academic Officer 

 
Course leader Jiang, Ming-Jin 

ming-jin@miuc.org 
Course Leader 

Student complaints and 
appeals officer 

Fröhlich, Beata 
beata@miuc.org 

Complaints, Student Appeals 
and Student Mitigation 
Handling, Plagiarism 
Investigation  

Student Counsellor  Berkovic, Eva 
eva@miuc.org 

Student Counselling 

Life Coach Ana Cantle 
ana.cantle@miuc.org 
 

Coaching 

 
Course Administrator Jelena Krajacic 

registrar @miuc.org 
Registrar Office 

 
Faculty Members 

Krnjaic, Jenisej 
sport@miuc.org 

Sport Science, Psychology 
of Sport, Sport 
Management, Sport Event 
Management 

about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
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Bergmann, Angelika 
angelika@miuc.org 

Leadership, Coaching, 
Strategy Execution, 
Negotiations 

Berkovic, Eva 
eva@miuc.org Organisational Behaviour 

Branco, Murilo 
murilo@miuc.org 

Marketing Management, 
Sport Marketing 

Clavijo, Eugenio 

eugenio@miuc.org 

Sport Analytics, Data 
Analysis, Artificial 
Intelligence 

de Landtsheer, Christophe 
christophe@miuc.org 

Investment Finance, 
Personal Finance, Business 
Philosophy 

Fröhlich, Beata 
beata@miuc.org 

International Public and 
Private Law, Law and 
Society, Sports Law 

Jiang, Ming-Jin 
ming-jin@miuc.org 

Economics, Finance, Data 
Processes, Quantitative 
Methods, 
Consumer Behaviour 

Kiriljuk, Alena 
alena.kiriljuk@miuc.org 
 

Russian Language 

Mérida, Rosario 
rosario@miuc.org 
 

Spanish Language 

Olsen, Christian 
christian@miuc.org 

Data Visualization 

Suarez, Karyn 
karyn@miuc.org  
 

Public Opinion and 
Persuasion 

 
 
It is important to note that MIUC is responsible for students enrolled at MIUC, 
including student academic issues, appeals, and complaints. Students are to 

about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
mailto:karyn@miuc.org
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report these issues directly and solely to Marbella International University Centre. 
 
 
Course leader 
The course leader is the main point of contact between the course team and 
MIUC with respect to the strategic operational and administrative issues of the 
course. It is the course leader’s role to co-ordinate and support the activities of the 
course team and to ensure that the responsibilities of the individual members are 
carried out. 
 
Module leaders 
Each module will have a person nominated from the module teaching team to take 
responsibility for the organisation and co-ordination of the modules delivery. This 
responsibility includes assessing the efficacy of the module in terms of staff 
delivery and integration with the rest of the level of the course; recommendations 
for areas of curriculum development; and coordinating the assessment schedule 
for the module and ensuring that outcomes are communicated to the students and 
course administrator. 
 
Personal Tutor 
Throughout the course, students will receive regular support from their personal 
tutor, on a one-to-one basis.  The personal tutor will be able to offer guidance and 
provide students with pastoral / academic support, as appropriate.  The module 
leader (for the modules listed above) will provide students with a clear Induction on 
the role of the personal tutorand how it will benefit students at the start of these 
modules. 
 
Student representative 
The course will have at least one student representative for every level of the 
course. The representative’s role is extremely important as students´ thevoice at 
thecourse level and provides a vital link between students and staff.  By alerting 
staff to what works well and what could be improved, course representatives can 
make a real difference and enhance the quality of MIUC experience for fellow 
students and staff. As a course team we view your education as a partnership and 
are very keen to hear your views in both a formal and informal way.  
 
You will be asked to nominate a student representativesat the beginning of the 
academic year. 
 
 

4.2 Student Evaluation 

 
You will be provided with an online/paper module evaluation form near the end of 
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each module. Please fill this in, as this gives us invaluable information and 
feedback that your tutors can use to help you and other students.  Additionally, 
student representatives convey the views of students to the relevant committees.   
Student experience of the course is measured in the following ways: 
 
Module feedback 
Each module team is required to obtain feedback from you during and at the end 
of each module, this will be through informal feedback and paper based and/or 
electronic questionnaires. 
 
Annual course monitoring 
This is an annual process whereby every module leader is required to review the 
module’s previous year of operation and produce a report.  The views of the 
external examiner are taken into account as is student representative feedback. 
 
MIUC Student Survey 
The MIUC Student Survey runs every semester. Through the survey, students are 
asked to provide feedback on the following topics: 
• Quality of teaching 
• Assessment and feedback 
• Academic support 
• Organisation and management 
• Learning resources 
• Personal development 
• Overall satisfaction 
 

4.3 Course Committee/Board 

 
Course Committee/Board meetings will be held each Semester, dates to be 
confirmed. At least one student representative from each year will be elected 
to attend these meetings and put forward the views of all students. 
 
Semester 1 (TBA) 
Semester 2 (TBA) 
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